
 

 

 

Australia’s First Families of Wine set sail into China 

to share their wines and stories 

 

Media Release – for immediate release 

Friday 6 September 2013 

Australia’s First Families of Wine (AFFW) have set sail on their latest journey to tell 

their family stories, share their wines and reinforce the premium Australian wine 

message, this time into China.  Representatives from the twelve families that make 

up the AFFW have arrived and will spend time from today hosting trade tastings, 

dinners and educational sessions across Beijing, Shanghai and Hong Kong, all 

aimed at raising awareness and building relationships in these key growth 

markets.  

The move into China is aimed at engaging with the Chinese to talk history and 

provenance, with a shared 1200 of years of winemaking history between the 

families, whilst growing and nurturing their international trade relations. Having 

launched domestically in 2009, in the UK in 2010 and Canada in 2011, the 2013 

launch into China is the next step in driving the AFFW ethos whilst expanding 

brand horizons.  

The Asian region as a whole, but specifically China, has shown a rapidly increasing 

interest in wine, particularly in Australian wine. Traditionally the domain of the 

French, AFFW is capitalising on this growing interest by being front foot and 

driving the premium Australian wine message on the ground through direct trade, 

media and premium drinker interaction.  

 “As a group, we are passionate about family history, provenance, stories and a 

pride for our wines which are made from some of Australia’s most iconic vineyards.  

We believe these values sit both culturally and socially in alignment with the values 

of China and these values are going to be the driving message for AFFW on this 

trip.  By sharing our history, telling our stories and letting our wines speak for 

themselves, we can bridge the gap between our countries and help to build the 

AFFW – and Australian wine – story in China,” said AFFW Chairman, Mitchell 

Taylor. 

 



The AFFW’s decision to advance into the Chinese market has be spurred onward 

not only by their own independent research and on the ground experience in the 

market over many years,  but also by the research being delivered by authoritative 

wine bodies such as Wine Australia.  Many see China as the new frontier of 

premium wine drinkers. 

With a packed schedule over the seven day trip which includes a variety of media 

and trade tastings; food & wine pairing lunches; VIP dinners; flagship 

masterclasses and even an Australia vs France tasting dinner to open discourse on 

the Old vs New world approach to wine and winemaking, there is great hope that 

this trip will be the first of many ongoing AFFW activities in the region.  

 

Australia’s First Families of Wine: the Heart & Soul of Australian Wine 

Brown Brothers, Campbells, d’Arenberg, De Bortoli, Henschke, 

Howard Park, Jim Barry, McWilliam’s, Tahbilk, Taylors, 

Tyrrell’s, Yalumba 

 

ENDS 

Available for interview: 

Mitchell Taylor – Chairman; Ross Brown – Brown Brothers;  

Colin Campbell – Campbells; Chester Osborn – d’Arenberg;  

Darren DeBortoli – DeBortoli; Stephen & Prue Henschke – Henschke;  

Amy Burch – Howard Park; Peter Barry – Jim Barry Wines;  

Scott McWilliam – McWilliam’s; Alister Purbrick  - Tahbilk;  

Bruce Tyrrell – Tyrrell’s; Louisa Rose – Chief Winemaker - Yalumba 

For further information, high res. images or interviews please contact: 

Kathy Lane or Jezey Taylor 

FireWorks PR, Promotions & Events 

Phone:  + 61 (0) 3 9525 3111   Mobile:  + 61 (0) 419 392 183   

Email:  kathylane@fireworkspr.com.au, or media@fireworkspr.com.au 

 

More information is available at www.affw.com.au 

Join the conversation on Twitter: @AFFWine 

Facebook: Australia’s First Families of Wine 
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